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Luxury is a hot research topic for scholars，because of China's luxury market 
consumption boom and its impact to the society.But the Studies of luxury 
advertisement design methods just account for only a very small proportion, and the 
study of apparel luxury print ads is even rarely. Since 2013, China's luxury market 
began to enter the transition period, which provided a rare opportunity for the rise of 
local luxury apparel brands. As is known to all,advertising is one of the important 
activities to promote these local brands.  Those advertising visual communication 
design strategies of mature international apparel luxury brand can provide reference 
and inspiration for domestic apparel brand. 
Therefore, this study chose the apparel luxury print ads from 2013-2014 
"VOGUE Fashion and Beauty" magazine as samples,and focus on the study of visual 
communication design of apparel luxury print ads . By combing the relevant 
literatures, the author found that the research of visual communication design includes 
two aspects: theme and form. Color, body image, background, space, displacement 
and so on many contents constitute the design form. 
The results showed that: 1.Apparel luxury print ads rarely used celebrity 
endorsements;2. In advertising, apparel luxury brands like presents additional 
value;3.Mainly using the deductive method to present advertising theme;4. In terms of 
visual effects, apparel luxury print ads pursue the sense of prudent ,simple and 
distance, avoid redundancy, bloated and intimacy. 
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国奢侈品市场的发展速度逐渐放缓：2011 年增长 30%，2012 年增长 7%，2013
年增长 2%。[2]中国奢侈品市场正在渐渐降温，消费者也正在重回理性消费，消
费者需求变化的三个显著趋势：一、对奢侈品的欣赏从张扬夸示转向低调，2013
年 79%的消费者选择了低调的奢侈品，2014 年这个数值上升到了 81%；二、更
加重视符合个人需求的奢侈品品牌，而对知名度要求进一步降低，从 2013 的 79%
增至 2014 的 89%；三、千篇一律同质化的奢侈品已不能满足消费者，而那些充
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